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COUNTERFEIT PRODUCTS
HIT HARD ON TANZANIA MANUFACTURERS

• Some manufacturers have lost about 40% of their production volume!

TBS workers piling up some of the counterfeit products at Pugu Kinyamwezi dumpsite ready for being
destroyed. (Photo courtesy of Michuzi blog).

T

HE Government has been asked to stage irreversible war against counterfeit goods and the
perpetrators of the evils or else risk losing its much needed revenue, it has been learnt.

This was disclosed recently at the stakeholders’ meeting convened by CTI to discuss the
state of counterfeit in Tanzania and chart out the way forward to curb the woes.
Testifying before fellow manufacturers, a representative from the Tanzania Breweries Limited said
his company had been adversely affected as it has lost about 40 percent of its volume product of
Konyagi, commonly known as ‘Viroba’, and called for immediate government action.

He pointed out that in Arusha the company has successfully nabbed an unauthorized local
manufacturer of Konyagi and about 75 cartons were seized.
He said that the effect of these unauthorized Konyagi to the health was devastating as some
drinkers have lost sight as a result of the drink.
In trying to find a solution, participants in the meeting remarked that the current registration
which deals with counterfeits seems to have failed since the 5m/- fine imposed on perpetrators
seems to be very little and insufficient to halt counterfeits.
The participants suggested, among other things, that Tanzania should mount a countrywide
education awareness involving all Government agencies and other stakeholders on the negative
effects of the counterfeit goods to the economy as well as social lives of the people.
Presenting the findings of the report, Prof. Honest Prosper Ngowi said that counterfeiting was a
big and growing challenge in Tanzania since up to 80% of goods in the market were likely to be
counterfeits, while cases of counterfeiting revenue stamps in Tanzania aiming to evade tax were
also rampant.
Types and Dangers of Counterfeit Goods in Tanzania
In Tanzania, there are both rampant and occasional counterfeits. Rampant counterfeits need special
efforts and initiatives by Governments. In the context of Tanzania, the Government has to come
up with appropriate policy response to address the real dangers of rampant counterfeits in the
economy. Dangers of rampant counterfeits are more serious than those of occasional counterfeits.
In terms of ranking the dangers include but are not limited to:
i)

Possible death of citizens for example in cases of fake medicines, fire from fake electrical
equipments, accidents from fake tyres and other fake spares

ii)

Damages to property caused by fires due to fake electrical and other equipment as well
as by fake tyres

iii)

Less investments due to investors loss of faith in the investment climate due to unfair
competition

iv)

Less transfer of technology due to fear of unfair trading causing high risk of profits by
legitimate firms

v)

Unemployment due to less investments and technology transfer.

Effects of Counterfeiting
On top of the dangers listed above, counterfeits have many and far-reaching economy-wide
negative effects. These include but are not limited to rendering genuine industry leaders less
price competitive, enterprises may reduce or stop production; reduce sales volume, revenues and
profits; lay off staff leading to unemployment; reduces local and central government revenues;
may scare away investors; undermines innovation and growth; environment may be negatively
affected; reduced exports and many negative health and related effects.
Origin of Counterfeits
The report points to the fact that counterfeits in Tanzania originate both from within the country
and from imports. Domestically, there are counterfeiting practices across various sectors and
products. They include in alcohol, spirit, drinking water, fertilizers, seeds, drugs and many more.
Imported counterfeits cover a wide range of products including almost every kind of consumer,
intermediate and finished products. Imported counterfeits mainly come from China. Other countries

include United Arab Emirates (Dubai), Indonesia, Taiwan, Singapore, Pakistan, Hong Kong, South
Korea, Bahrain, Malaysia, Burma, Thailand, Chile, South Africa, India, Malaysia and all countries
that border Tanzania such as Zambia, Malawi, Congo and Kenya.
Reasons for Existence of Counterfeits
There are many reasons for existence of counterfeits.
The initial reason for counterfeiting is the huge profits
which counterfeiters reap. Secondly, is the inter-linkage
that counterfeiting has with other cross border crimes
and money laundering, drug trafficking human trafficking
and related crimes. Thirdly, is the government initial
misinterpretation, during the economic liberalisation
process - when it was adopting a free market economy
- equating it with “anything goes” stance instead of
instituting a market based economy i.e a “market rules”
based economy.
Other reasons include highly porous and long borders;
poverty among consumers, low prices and lack of
consumer awareness; weak control system, vested
interest and corruption, inadequate coordination
and collaboration among responsible authorities,
globalization, weak regimes, informal economy, easy for
reverse engineering due to huge technological capacity
to fake perfectly, poor governance and low opportunity
costs and risks of being caught due to little punishment.
Challenges faced by FCC in fighting counterfeit
goods
There are several challenges faced by FCC in fighting
counterfeit goods. The report states further that general
inadequate appreciation of the dangers of counterfeits to
the wellbeing and the long term survival of the country’s
economy is the main challenge.
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Other challenges include but are not limited to small
workforce in relation to the size of the country and depth
of the problem; highly porous, long and multiple borders
in Tanzania; the law on counterfeits in Tanzania does
not apply in Zanzibar while significant number of goods enter the Mainland through Zanzibar
where control is very low; lack of political will, low budgetary allocation and consumers’ mindset
(preference for cheap products).
Proposed solutions
Raising public awareness on the negative impacts that rampant counterfeits have in the health
of the people and the economy as well as requesting the government to come up with clear and
sustainable ways and means of dealing with the problem is first priority in the list of solutions.
The government has to invest more financial and human resources in responsible Ministries,
Departments and Agencies (MDAs); the private sector to engage Development Partners (DPs) and
Civil Society Organizations (CSOs) in lobbying in the government against counterfeits; educating
the general public especially consumers; making frequent follow up operations; Government
should be more resolved to fight counterfeits and counterfeit issues should remain in the criminal
and not in civil law.

Conclusions:
Based on the findings of the study it is concluded that counterfeit goods are widely present in
Tanzania. They are seen in various goods both imported and domestically produced. In order to
fight these goods therefore, there is a need to trace the specific areas where these goods are
produced within and outside the country. It is also concluded that counterfeit goods have many
and far-reaching negative implications to the government. Therefore these goods should be fought
against accordingly.
Recommendations
The interviewed consumers by and large take substandard
goods to be the same as counterfeits. This indicates the
need for more education on what counterfeit goods are.
i)

There are various reasons for existence of
counterfeits in Tanzania. Each of these reasons
including the root causes of the same have to
be addressed properly.

There should be a
wider dissemination
of the available
information on
counterfeit goods to
the general public,
manufacturers and
consumers. When
such information is
completed, simplified
and popular versions
of the same should be
produced.

ii)

It is recommended to formulate an apex law
on counterfeits in EAC or each individual
country must be obliged to have a counterfeit
law and enforce it.

iii)

It is recommended that brand owners must
be more involved and should cooperate in
fighting counterfeits by investigating where
their products are counterfeited.

iv)

In order to fight counterfeit goods there is a
need to trace the specific areas where these
goods are produced within and outside the
country.

v)

There should be a wider dissemination of
the available information on counterfeit
goods to the general public, manufacturers
and consumers. When such information is
completed, simplified and popular versions of
the same should be produced.

vi)

As part of raising awareness on counterfeits,
there should be a formation and support of
‘Counterfeit Clubs’ in primary, secondary
schools and universities as well as introducing
counterfeit goods in various curricula.

vii)

Counterfeits trading is mainly across border issue and therefore global in nature.
Therefore many other players need to work hand in hand with individual governments
to fight it. Development partners who are also Tanzania’s trading partners, and
international institutions such as the European Union (EU), Word bank (WB), United
Nations Development Programme (UNDP), International Monetary Fund (IMF), World
Intellectual Property Organization (WIPO) and the World Customs Union among others
need also to come up with genuine efforts of providing ways and means of helping the
Government to eliminate or minimise this scourge.

THE GOVERNMENT COMMITTED
TO REPOSSESSING DEFUNCT
PRIVITISED INDUSTRIES, FARMS

T

HE fifth phase Government of the
United Republic of Tanzania, through
the Ministry of Finance and Planning,
Office of Registrar is collecting explanation
from current owners of formerly government
industries and farms which were sold to them,
on the firms’ status.
According to the Registrar of the Ministry of
Finance Mr. Lawrence Mafuru, the Government
is currently reviewing and scrutinizing the
terms of sales contracts of the firms and
industries to see if there are buyers who
breached some of those terms.

The terms that are being scrutinized include
those which required buyers to revamp the
industries and farms; terms where buyers
Mr. Lawrence Mafuru
failed to implement the agreed investment
Registrar, Ministry of Finance
plan; events where buyers uprooted and
and Planning
sold the existed machines without making
replacements; failure of some buyers to make complete payments as had
been agreed in the terms of sales; and change of uses of the privatized
industries and farms without prior consent of the government.
Mr. Mafuru further directed the buyers of the industries and farms to honour
the directive within 30 days from the first appearance of the announcement,
failure of which will necessitate the government to take stern measures
including repossession of the same.
In 1993 Tanzania had over 400 enterprises which were a financial burden
to the State. The enterprises had cumulative losses of over USD 100 million;
indebted to Government to the tune of USD 352 million; heavily dependent
on subsidies.
Virtually all potential sectors for example manufacturing, agriculture,
mining, tourism and banking were dominated by State owned enterprises
(SOEs). Most SOEs performed poorly and contributed very little if anything
to economic growth of the nation.
Various problems experienced by these enterprises in the late 1980’s led to
the poor performance and other collapsed, for example in 1996 only two
textile industries were operating out 35.

TANZANIA MANUFACTURERS
URGED TO EMPLOY VETA
GRADUATES

The Director General of VETA Eng. Zebadia Mushi (left), speaking to the
journalists during one of the workshops organised by VETA in Arusha.
THE Vocational Education Training Authority (VETA) has expressed high expectations
to the Tanzania manufacturers to start employing their graduates following
finalization and commencement of what it calls ‘market demand-driven’ tailored
courses.
This was disclosed by the Director General of VETA Eng. Zebadia Mushi during a
one-day forum for Multimedia and Filming Technology which was conducted to
validate the curricula of the course.
Eng. Mushi said that following opening of many higher learning institutions and
stiff labour market, VETA has embarked on a programme which entails provision
of market demand-driven vocational courses to the Tanzania youths.
“In this endeavour, VETA has started exercising an upper hand over other rival
vocational institutions in and outside Tanzania, hence high expectations that the
Tanzania manufacturers and the labour market in general will find VETA graduates
suiting their needs,” he said.
He further said that even other countries from Sub-Sahara region have expressed
interest to emulate from Tanzania’s process and procedures of assessing the
trainings’ market demand.
Speaking at the meeting, the guest of honour, the Small Industries Development
Organization (SIDO) Director of Training and Extension Services Mr. Pius Wenga
said that finalisation of the curricular was long overdue.
He said that of recent, the multimedia and filming technology industry has been
one of the lucrative sector for youth employment, but the problem has been lack
of quality and competitive demand driven training in that sector.
He said that as a result of the above hurdle, Tanzania has seen many of the
advertisements worth of billions being prepared in other countries such as Kenya
and South Africa.
Preparation of the advertisements in the neighbouring countries, he added was
robbing Tanzania a chunk of billions which could otherwise be retained in local
market for the benefit of Tanzanians youth.
Mr. Wenga urged VETA to continue putting more efforts to ensure satisfaction of
the Tanzania employers, including the manufacturers and other employers from
other sectors of the economy.
The advice by Mr. Wenga was in recognition of the fact that one of the reasons
explaining insufficient competent designers of both print and electronic
advertisements was lack of specialized demand-driven courses in the sector.
He called for introduction of high quality and standard training curricular in the
Multimedia and Filming Technology which will make Tanzania youths employable
in East, Central and Southern Africa.
Multimedia is one of the most effective ways of communication and has a huge
role in the business of today's world. It can help to enhance value of brand equity,
publicity, interaction with people, surveys, influencing public opinion, launching
new product etc.
Multimedia, such as mobile marketing, live casting and broadcasting, photo, video
and file sharing, can spread the word of a company and help build brand awareness
in a very unique and powerful way, hence leading company growth as well as
national economy.

‘Tax increase on beer
reduces tax collections in
long term’ - Expert

T

HE Fifth government of the United Republic
of Tanzania has been asked to abstain from
frequent increase of taxes on beer with intent
to boost its revenue as the trend has negative
revenue collection implications in the long run.
Speaking at a one-day Alcoholic Drinks and Beer
Sector Taxation Workshop organized by TBL Group
at Julius Nyerere International Convention Centre
recently, a representative from Deloitte & Touche
told the gathering that beer business is normally
based on the volume sold or consumed.

Dr. Adelhem James Meru
Permanent Secretary,
Ministry of Industry, Trade
and Investment

He said that increasing taxes on beer normally
seem to temporarily increase government tax
collection and reduce the same in the long-term as
more consumers tend to switch to untaxed beer.

“Instead of government frequently increasing tax
on beer, time has come for the government to start
looking for other untapped informal beer market
which has huge potential to increase government taxes”, he said.
He suggested five ways of encouraging growth in the alcoholic beverage industry
including excise remission, affordability which increases volume, excise duty product
segmentation, lowering excise on products with 2 percent or less alcoholic content
and lowering excise on alcoholic spirits with reduced alcohol content.
Explaining further, the experts said that a 20 percent excise duty remission on
beer products aimed at the lower end of the market would reduce illicit alcoholic
beverage while consumers are assured of hygienic products, thereby bringing more
alcoholic beverages in the tax net. This is from the fact that less than 50 percent of
the alcohol consumed within Tanzania is subject to tax.
Likewise, the expert recommended excise duty changes of 85 percent of inflation
rate saying that increase of the excise duty above inflation rate normally makes
alcoholic beverage products unaffordable to most of the consumers, adding:
“Any increase in tax revenue is only temporary because volume decreases in the
long run and down the line, there is tax revenue loss due to reduced consumption”

On the other hand, he said that excise duty needs to be levied based on product
character as well as alcoholic content since reduced revenue on excise duty will be
compensated by increased Value Added Tax (VAT) from volume sales.
It was also recommended that beverage with more than 2 percent alcoholic content
needs to be subjected to lower excise duty rates an act which will result into increased
tax from increased volume sales.
Once again, the government reiterated its commitment and determination to support
industrial sector so as to uplift the sector’s contribution to the Gross Domestic Product
(GDP) from 9 percent to 15 percent come year
2020.
This was revealed by the Permanent Secretary,
Ministry of Industry, Trade and Investment Dr.
Adelhem James Meru during the opening of
the meeting. He added that by year 2020, 40
percent of the Tanzania employment should
come from the manufacturing sector.
“These targets are realizable and possible once
the Public and Private sectors joined hands
towards these common goals” he added.
Another expert from Canback, a leading global
company in the field of predictive analytics said
that many Tanzanian opted for non- branded
beer because the average of them spent half
of their annual income on food and beverages
leaving little room for discretionary spending on
products such as branded beer and spirits.
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“The average Tanzanian earns USD 1 per day and
spend nearly half of it on food and beverages so
to ensure affordability in the short term, branded
alcohol producers are focused on maintaining
price stability” he said.
The expert said that it takes an average
Tanzanian 5.5 hours to be able to earn enough to pay for one bottle of beer while
the same takes 3.5 hours for a Kenyan to earn it compared to 3.9 hours a Ugandan
would take to earn the 500ml bottle of beer.
The contribution of an alcoholic beverage industry has been enormous as it
contributed TZS 4 Trillion in tax revenue, TZS 4 Trillion in developing the Industry
and has provided employment opportunities to 2 million people.
On the other hand, it extended TZS 200 Billion in local farming support and another
TZS 500 Billion for retail and trade development, with nearly 2 million people
accessing clean water.
The workshop brought together stakeholders from both the public and private sector
including the Mining Industry, Trade and Investment, the Ministry of Finance and
Planning, the Tanzania Revenue Authority (TRA), the Fair Competition Commission
(FCC) the Confederation of Tanzania Industry (CTI), and the Tanzania Private Sector
Foundation (TPSF).

EAC Presidents order stringent
measures on second hand
shoes, clothes importers

H.E. Dr. John Pombe Magufuli, President of the United Republic of Tanzania and Chairman of
EAC (centre), in a discussion with EAC Heads of States and members of the Secretariat in Arusha
on 2nd March 2016. (Photo courtesy of the website of Tanzania State House).
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he Heads States of East African Community (EAC) have in their 17th ordinary
summit held in Arusha recently signaled their intention to promote local cotton,
textile, and apparel plus leather industries. The intention was cemented by
directing partner states to ensure that all imported second hand shoes and clothes
should comply with sanitary requirements, in the partner states.
The Head of States noted that being the desirous of promoting vertically integrated
industries in the textile and leather sectors, the partner states should procure their
textile and footwear requirements from within the region where quality and supply
capacities were available competitively.
“The partner states should procure their textile and footwear requirements from within
the region where quality and supply capacities were available competitively with a
view to phasing out importation of used textile and foot wear within three years” they
added.
In a joint communiqué by the Head of States’ summit directed the partner states to
sensitize all stakeholders and the council to provide the summit with an annual review
with, a view to fast tracking the process phasing out importation of used textile and
foot wear.

The summit also endorsed and launched the
EAC vision 2050 in which the EAC Heads of State
committed themselves to implement the EAC
vision and ensure that by 2050, the EAC would
have been transformed into an upper-middle
income region within a secure and politically
united EAC Africa, based on the principles of
inclusiveness and accountability.
On the other hand, the summit received the
annual report of the council of Ministers covering
the period November 2014 to November 2015
and noted the steady progress made in the
implementation of the programmes of the
community.
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A consideration was made to progress in the
implementation of key outstanding decisions
and other policy issues of strategic importance
to the East African Community, including council
directives that have remained outstanding for
many years; delays in ratification of protocols, noting that there were bills enacted by
the East African Legislative Assembly which have remained unassented to.
“The summit directed the secretariat to avail the partner states with a list of all
protocols that have not yet been ratified to enable the partner states expeditiously
ratify them and deposit the instruments of ratification with the secretary general by
30th July, 2016.
Other issues that were deliberated on by the EAC Head of States are:
• Received a report of the council of ministers on the progress on the EAC political
federation. The summit commended the progress made so far and decided to
finalise the matter during the next summit.
• The Summit took note of the progress and road map towards finalization of the
comprehensive study on automotive industry in the EAC region, and directed the
council to expedite the process and report the progress to the 18th summit.
• Their EAC Heads of State launched the new international EAC African e-passport
and directed that commencement of issuance of the EA e-passport takes effect
from 1st January, 2017; and implement the phase out programme for the current
East African and national passports from 1st January, 2017 to 31st December, 2018.
The Head of States further directed partner states to undertake awareness creation
programmes and other continuous outreach programmes on the new international
EA e-passport.
The Head of Sates attended the Summit included their Excellencies President Yoweri
Kaguta Museveni of the Republic of Uganda; President Uhuru Kenyatta of the Republic
of Kenya; President Paul Kagame of the Republic of Rwanda; Joseph Butore, 2nd Vice
President of the Republic of Burundi and their host his Excellency President Dr. John
Pombe Magufuli of the United Republic of Tanzania.

TRAINING AND BUSINESS
OPPORTUNTIES
Invitation to the 13TH KENYA TRADE SHOW 2016
Kenya will hold an International Trade Exhibition - the 13TH KENYA TRADE SHOW 2016. The
Exhibition is the region’s largest showcase of foreign products, equipment and machinery. The event
will be held from 15 - 17 April 2016 at Sarit Expo Centre, Nairobi, Kenya. The event attracts
visitors from Kenya & its neighbouring countries while exhibitors participate from over 15 countries.
PRODUCTS DISPLAYED: Agriculture - Automotive - Building & Construction - Consumer & Household
- Food & Hotel Supplies - Industrial & Machinery - IT & Electronics - Medical & Pharmaceutical Plastics & Rubber - Printing & Packaging - Safety & Security - & More

VISITORS PROFILE: Importers - Re Exporters - Government Officials - Buyers - Traders Manufacturers - Consultants - etc.
FOR MORE INFORMATION PLEASE CONTACT:
The Kenya High Commission in Tanzania,
Tel: +255 22 2668285/6
Email: info@kenyahighcomtz.org

China-Africa Small and Medium Enterprises Convention
There will be a “China-Africa Small and Medium Enterprises Convention”, scheduled for
June 7th-10th, 2016 in Shanghai, China.
The convention will be a platform for African SMEs to meet face-to-face, to trade and partner with
Chinese SMEs. Participants will also learn from the experience of their Chinese counterparts through
training sessions and factory visits and to find opportunities for investment from Chinese and African
investors.
The convention brings together over 3,000 Chinese and African companies, co-organized by Reliconn
and Global Alliance of SMEs, with the support from Shanghai Government and the African
Union. The Institutions will be selected to send members to the convention, all the expenses of the
Head of Delegation will be fully covered by the organisers, including airfares, accommodations
& meals.
For more information about the event, contact the organisers through:Phone:

+86 21 5187 2983/+86 15601675448

Whatsapp: +86 13122185703
Website:

www.reliconn.com

China-Africa Small and Medium Enterprises Convention
The Tanzania Business Community has been invited to participate in the 19th Canton Trade Fair
which will be held from 15th-19th April and 1st-5th May, 2016 in Guangzhou-China.
The Canton Trade Fair, is the sectorial focused Fair and covers the following sectors:- Food and Drinks
(Agricultural products, health products and Tea), Household items (Baby products, pet products,
kitchenware and tableware, bathroom products, cleaning products, personal care products, spots,
travel and recreation products, furniture, clocks, watches and optical instruments and general house
ware), fabric & Home Textiles (Carpets and Tapestries)
CTI members who wish to participate in Canton Trade Fair are advised to contact the orgnisers,
through:
Email:

admin@cantonfair-int.com
sandy@cantonfair-int.com OR

Website:

http://www.cantonfair.org.cn/en/index.asp

The Secretariat
Confederation of Tanzania Industries
P O Box 71783, Dar es Salaam
Tel: 2114954/ 2123802/ 2130327
Fax: 2115414
E-mail: cti@cti.co.tz

